® RevlLocal

Marketing Your Business
Online

How to build your business’s brand and increase
awareness.

Partner




Your Presenter

Marketing Your Business Online

Kerry DeMuth

Digital Marketing
Consultant
kdemuth@revlocal.com

502-419-4618




| Build Your Online Presence

e Start with a Website or Microsite

Get Found on Search Engines

Optimize for Local Search

Create and Manage Social Media

Try Ecommerce
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Customer Journey

e Your business gets

retargeted as the

' They take action to contact
: i:::::n:‘::'roowsos {‘_ ) 0 your business or buy your
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| product.
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The customer researches ) NI gEaR
your product or service and
finds an organic search result.
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encourages customer to

search the web: e They lock at reviews and
« Social ads " see how you rank against

« Social media .
AN e | " other businesses.
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Purchase

Awareness Conversion
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Your business appears in o The customer visits your e Display Ads retarget 0 Organic search @ Finally, the customer
their online search results: digital storefront: your customers visiting results drive the shares their experience!
« Local Search Microsite or Website. other websites. customer fo your
« Organic SEO Microsite or Website.

« Paid Search Ads
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| Why Google Matters

searches happen
on Google daily
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Anatomy of a Search

Paid Search Ads

Pay for your business to show first

Local Search Results
« Create a free listing to be visible

Rank based on relevance, proximity and
prominence

Organic Search Results

Most prominent websites relating to the
search query

» Search Engine Optimization (SEQ)
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| Create a Google Profile - google.com/business

Log in with your Gmail

If you don't have a Gmail, now is a good time to create one for your
business. You can use it again later for Facebook and Instagram.

2z A
55 Ty —— «

)

naled : " A g @ few Albm,{h'_d 4 \ Shelbyvilie
j : g Louisville | o4

31W)

# \ w I T, :‘.: [—J
Your listing may already exist : Sl

Google will create listings based on check-ins or Facebook posts. Search Kerry DeMuth, Louisville Digital %
your business name and select that listing if one does exist. Marketing Consultant '

Website Save Call
Verify business information 50 17 Google reviews
Enter in your information or verify that the information on the listing you & Youmanage this Business Profile @

claimed is accurate. . e . .
Service options: Online appointments

*. 'Address or sefvice area * Business Category Areas served: Louisville and nearby areas
* Business hours * Description Hours: Closed - Opens 8AM Mon ~
* Phone number e Photos and video Phone: (502) 419-4618

Appointments: calendiy.com Providers @

« Website URL
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| What Is Social Media Marketing?

The use of social media platforms and websites to promote a product or service.

Your social media campaign goals:

* Build your brand ®RevLocal

 Reach more followers with posts :
Your Quick-Start

* Boost follower engagement Guide to

 Drive leads Social Media
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| What Is Branding?

Your brand is more than just the colors and font that make up
your logo! Think of it as the message you put out to the world.

It includes...

* Your logo & signage

* Your mission statement & brand voice
* Your website

 The consumer experience
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| Developing Brand Voice

Consider the questions below before beginning any form
of marketing:

 Who is your company?
* What does your company stand for?
* Who is your target audience/customer persona?

* What is your mission statement/goal?

Maintain a consistent voice across all internal and
external communication!
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| Social Media Marketing Basics

It's not always about the sale. Staying top of mind is most important:
* Build trust through multiple engagements

* Join Facebook groups

’ Richard Roofing Company
-

° Engage With your Clients Aon!shonefsbrmgMevnouers'Mahesureyanoorlsuotodateané

ready before spring.

 Monitor likes, comments and shares

Richard Roofing Company

Get a free quote today! Be ahead of the game this spring and get

your roofing done before all the rainy
High-quality & fast pace tum aroundi! weather. DM us today with any guestions!

Uke Comment Share

0 Ovis Lanning, Kara Johnison and 201 oters.
44 shares
‘xm- floss We recently had our ool repaired and it looks amazing!
Thank you for your hard work and quick tumn around. 1 would highly
recommend them and 1 ook forward to using their services in the futur
8 on
2 ¥ 186
. Outdoor Design
m Roofing Hacks Check out our biog with a the new trends for
spring of 2018t
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Which Social Media Platforms Should
Your Business Be On?

All About Facebook, Linkedln, Instagram, Twitter and YouTube




| Audience Considerations

 Generation X/Y

* Like a search engine

* Ages 18-40 u

Ages 15-20
How-to/DIY

* Updates/Customer Service

Females (ages 16-40)

High-quality images
* Professional audience

* Job recruiting/posts
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| Facebook ﬁ

* Every business should have a

Facebook page, regardless of Facebook
industry

° R of Facebook users are
Boosted pOStS/adS ©0 éc? accessing via mobile device

e (Generate reviews

* Engage with customers
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| Facebook: Creating a Business Page

How to
Create a
Facebook

Business
Page
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| LinkedIn

LinkedIn is the largest networking site LinkedIn
for professional and personal use

What you can do: IR (I
Promote services & products @
* Inform your audience with updates .

s
/

* Job recruiting/networking n

Great for B2B, agencies, law, finance 3@ @@@ @@@
J J
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| Instagram

Instagram is great for visual businesses (like
travel, fashion, beauty, food, design) that want

to appeal to a younger audience.
Instagram

)

* Establish a theme & color palette

———————

¢ Utilize hashtags . o
1 500 milllcn Uscrs
What you can do: ' \

* Raise brand awareness
#heshicgs  125%

< 25 million
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* Build relationships




| Instagram: Creating a Business Page

< f5)] Account
©
Every Instagram business page starts out as a personal o
. . . Close Friends
profile. Once you have created the profile, navigate to
settings and click “Switch to Professional Account.” o
Contacts Syncing
Don’t forget to:
Linked Accounts
* Link to your website & other social profiles Cellular Data Use
* Select the best category Original Photos
* Add contact information Fecusst Verication

Posts You've Liked

e Choose a searchable handle

Branded Content Tools
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| YouTube

YouTube is the #2 social platform

worldwide. Best to share videos with YouTube
personal stories. Be sure to engage
with followers in the comments.

5,000,000,000

Most popular video types:

- 2
* Product reviews 3
* How-to ﬂ | | Sec.ond-ranked
social platform
* Vlogs S WORLDWIDE
¢ Gaming

. Comedy 70%
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| Twitter u

Twitter is a huge news source for the .
younger audience. Share product Twitter
updates & trends.

280-character limit on Tweets

S IS TWEETS
* Update several times a day
* Create a consistent voice —
* Keep in mind your target audience 84% IThashfags
Best for entertainment, music, arts, jolcilamnt 2iycimones

use Twitter

gaming, political industries.
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Social Media Posting Best Practices

Post topics, insights and scheduling posts




| Social Post Ideas

What to post about?
* Industry tips

* Products & services ‘ j—
: , ';. “"" Riley’s Foqivear ' -
* Business updates ~ N |

- 30§ s built tc w0{k
ardasy do-‘ S

e |Local news & events

Types of content:

 Articles
e DIY Videos

* Images

e Surveys
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| Analyzing Social Media Insights

Each platforms has an “insights” tab you can regularly check to view insights.
Use what you learn to improve future posts.

Facebook Insights Instagram Insights

Actions on Page i Page Views i Page Likes
June 22 - June 28 June 22 - June 28 June 22 - June 28

Toplocations Cities Countries Age range Al Men  Women

4 106 34

Londor

Total Actions on Page 4 100% Total Page Views 4 19% Page Likes 4 0% 18-24 _
Maond - e .

Reach i Post Engagements i Videos
June 22 - June 28 June 22 - June 28 June 22 - June 28 Dublin

Manchester

46,423 1,897 11 arcier

People Reached 4 64% Post Engagement A 7% Total Video Views v 8% Fo“owers Hours Days

i \—\/ \/\_/ ‘ < Thursdays >

Page Followers
June 22 - June 28

35 20%

Page Followers v 3% nven Women
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When should you post on Facebook?

Wed l
Thurs
- CNNEEEEEERER
IEERRAEEEN
HENEEN

21 2 3 45 6 7 8 910117121 2 3 4 5 6 7 8 9 10 M1
AM PM

Lowest Engagement Highest Engagement
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When should you post on Instagram?

e HNENEEEEEEEN
e . _HINNNNENEEERT
e - DNNENEEEEEEER
= - _HNNNEENBENEER
" ~HNNEEEEEEREEN
"HEEERRETE

- ENRENED

2 1 2 3 4 5 6 7 8 9101112 1 2 3 4 5 6 7 8 9 10 N1
AM PM

Sa

~—*

Lowest Engagement Highest Engagement
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Social Media Features

Learn abeut steries, liwe wides, hasfltag rrmrfieﬂng
messenger and, emupjis.




Stories —

Located on both Facebook and Instagram, a story
is a special post that is live for 24 hours. You can Do you use third-party
see who views and engages with each story post. food delivery services?

In order to increase reach, consider using these -

features on each story:

6% 3%
* Hashtags o 0

* Location tags

* Tag others

www.revilocal.com/bloc
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Live Video

T 3
Going live s a great way to keep engagement up Ac.»acwm""“‘.’“.f;gce
for your business. It also helps you assess who is B
. . . «whie cregnng ©
engaging with you the most so you can message o, o people flourish.

them later.
Here are some ideas you can try:

 Co-host with an influencer

Go live at an event ¥ Star Lve Video

Teach a workshop or tutorial

Fill the time with Q&A cc ‘
| ime wi s
X OOG . 6 u

Live Video Mystery Mask Popular Mask
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Hashtags €3

Hashtags group common posts (#food would
show you all the posts that tagged food in the
content). Users will follow hashtags and could
stumble upon your post this way!

#shoes
122,449,062 posts

Depending on the platform, the recommended
number of hashtags differs.

Facebook: 1-2
Twitter: 1-2
LinkedIn: 2-3
Instagram: up to 30
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Messenger

Social media users can message you directly
and you can message customers too. Like
reviews, be sure to reply within 24-48 hours.

Message Example:

“Hi [name], we want to thank you for being a a
great promoter of our brand! Can | help answer E
any questions about our services/would you like

10% off your next order?”
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Emojis

Emojis are a great way to incite
engagement on social media. But don’t
overdo it. 1-3 emojis is the sweet spot.
Research even shows that informal
email subject lines that have an emaji
actually have 43% more engagement.

VOO BYWLLYOO®

Most Popular Emojis in the US
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Creating More Engagement

JMere engagement = increased, w&f)tﬂtg and,
[zmtenhﬂﬂ f@r lLeads.




Increase Engagement: General Tips

The key to getting your posts seen by more
customers is two-fold: engagement and
recency. The more engagement you get, the
more reach. Keep in mind, the lifespan of a
single post is 5-20 hours.

+

(@)

«
O .

\i//* .0
®

<
+
e

Here are some key tips:

1
, P

1 DM anyone who engages with you.

+
+
+

O’/'
6{3*

2. Follow the followers of your competitors.

3. Like comments on previous post only after
you publish a new post.
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| Engagement Cycle

Customer gets notification;
returns to engage on Post 2

You engage back: reply and
like comments on Post 1

Post 2 :@

ssssssssss

Customers engage
organically
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Increase Engagement: Stories

If you find no one is liking your posts or
watching your story, make sure the actual
content you post is engaging.

o

These stickers encourage engagement:
* Q&A/Polls/Quizzes
e Rating Slider Bar

 Countdowns COUNTDOWN 0
il or @

e Music
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Increase Engagement: Contests

Social media contests can have a variety of goals
from growing your following and increasing
engagement to gaining leads. The CTA should

align with your goal.
CTA Examples: . of he $150 it cord..

¢ Subscribe or Follow |
« Comment or Like bl

* Promotions or Offers

Tip: Run ad posts and have followers share the
post to increase reach.
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Social Media Paid Advertising

All about Facebook, LinkedIn, Instagram, Twitter and YouTube




| Social Media Ads

* Location: Facebook, Instagram,
YouTube, LinkedIn

* Choose the platform based on
your goals/age of audience

* Brand awareness, creating
demand, customer
interactions/likes

* Video

Il o) 0o02/014

* Scrolling

RETAIL-SPACE.COM

Daily Outfit Recommendations
n

[ ]
Find new and exciting ways to use the pieces in your.
Like

* 19.6% of digital ad spend happens
on Facebook
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| Facebook Ads: Boosted Posts

You might’'ve gotten a notification from Facebook
asking if you want to boost a post.

 Small budget

 Show up in more newsfeeds

Boosted posts are good if...

* You want more followers to see your posts but don’t have
much ads expertise

* You have a current post doing well and driving traffic to your
website
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| Product Ads

* Location: Facebook, Google, Amazon

* Audience: people shopping for ™~ :
products that can be purchased online B e

] Native Shoes (Default)

* Great for businesses that sell products
on their website

Kicking anc Dreaming. Fioat on a Butierly,
Swing on a Tree. Free Shipping on orders

* Make sure you have competitive
pricing
* Over 40% of consumers use social A
networks to research new products s Teonrs.._ | | o |

e

Jefferson -

" | vt Green/shen... "7
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Final Social Media Tips

Learn about influencer marketing, blogging and working with a
marketing agency




| What Is Influencer Marketing?

Leveraging influential social media
users to help sell your product, service
or idea.

* 49% of customers depend on influencer
recommendations to drive purchasing
decisions

* Micro-influencers
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| Writing Blogs for Business

Blogs are great to share on social media. Here
are some of the reasons why:

* SEO rank: keywords & links
* Build trust & credibility with new customers

* Stand out from your competition

Topic ldeas:

* How To Unclog A Drain
e About the New 2020 Tax Law

* Recipes Using Our New Organic Flour
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| Want To Stay Up-To-Date on Trends?

Subscribe to our blog!

We share marketing tips and will notify
you when Google makes important
updates.

Diversify your marketing

Learn about Paid Advertising, Review
Marketing and Social Media.

Visit us: www.reviocal.com/blog
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Additional Indust Paid Review . g
All B Google oy Local Search ot A Social Media
Topics Specific Advertising Marketing

) *®
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1 .

Leadership Series g =3
®
Gooqgle News Small Business Digital Marketing

Breaking Down Google's New How to Make Meaningful 3 Helpful Marketing Tips for

Review Policy for Schools Decisions for Your Business Your HVAC Business
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